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SLSF Mission Statement

We exist to support children and
adults with disabilities through
philanthropy for Northwest Special
Recreation Association.




SLSF Vision Statement

Maximizing all philanthropic
opportunities to build a future that is
diverse and inclusive by opening
doors through innovative services
and community opportunities.
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SLSF 2021-2023
Development Plan- Year One

4 Core Strategies

Community Marketing &
Engagement Communication

Enhance
Fundraising

Improve Board
Engagement Methods






SLSF 2021-2023
Development Plan- Year One

Targeted PURSUIT and Day
Camp for fundraising
opportunities

Incorporated the 40"
anniversary into marketing
strategy/materials

Developed opportunities for
new virtual events
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SLSF 2021-2023
Development Plan- Year One

Additional 2021 Goals Achieved

\

Increased event registration and sponsorship. Revenue from all events higher than
budgeted.

Most community presentations given in the history of SLSF — 16 presentations in
2021.

\

SLSF staff attended over 50 networking events outside of regularly attended
community groups.

Miscellaneous and collaborative fundraisers raised over $9,000 in revenue.
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Gold Medal Fashion Show

Event Category 2021

Attendance 224 guests
Major Sponsors 8 new sponsors
Budgeted Revenue $24,500.00
Actual Revenue $34,822.02
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SLSF held the 1t virtual GMFS and

(L7 attracted attendees from all over the

| \ | country.
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Buffalo Grove Golf Classic

Event Category 2021

Attendance 110 golfers

Major Sponsors CDE Caollision Center:
Presenting Sponsor, 8 new
sponsors

Budgeted Revenue $29,052.00

Actual Revenue $38,836.00

The outing raised the most money this year and the Rotary Club received
their largest check from the outing

The Rotary Club of

Hosted in partnership with: Buffalo Grove







Palatine Hills Golf Classic

Event Category 2021

Attendance 126 golfers

Major Sponsors James M. Moyna CPA:
Presenting Sponsor, 8 new
sponsors

Budgeted Revenue $16,650.00

Actual Revenue $33,275.58

This year the outing sold out golfers and brought in many new faces to
the outing!







Moretti’s/ NWSRA Golf Classic

Attendance 69 golfers

Major Sponsors Finkel, Martwick and Colson P.C.:
Gold Sponsor, 14 new sponsors

Budgeted Revenue $18,750.00

Actual Revenue $21,445.00

SLSF and Moretti’s/AlaCarte were excited to be
back out on the course!







Arlington Classic Golf Outing

Attendance 72 golfers

Major Sponsors Village Bank & Trust, DKMO,
Marc Poulos Painting, :
Bronze Sponsors,19 new
sponsors

Budgeted Revenue $20,980.00

Actual Revenue $25,065.00

The Duffer wasn’t added this year but will be brought back in 2022.

The Rotary Club of

Hosted in partnership with: Arlington Heights
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Terrazzo & Marble Golf Outing

Will return in 2022!

——
TERRAZZO & MARBLE

SUPPLY COMPANIES
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Women’s Golf Outing

Attendance 90 golfers, 16 caddies

Major Sponsors Village Bank & Trust, Tony
Fresh: Bronze Sponsors,11 new
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sponsors
Budgeted Revenue $20,200.00
Actual Revenue $27,876.33

Six new caddies attended that helped raise
over $10,211in the caddy auction.







